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MARKETING AUTOMATION
How email marketers take their strategies to the next 

level of awesome. 



WHAT DO WE MEAN, EXACTLY? 
Marketing automation is triggered emails...



WHAT DO WE MEAN, EXACTLY? 
...but also customized experiences.



WHERE ARE YOU ON THE 
AUTOMATION JOURNEY?





LEVEL ONE: SKATEBOARD



PROCESS OPTIMIZATION & USER ACTION RESPONSES
Automation with no integrations required. 



LEVEL TWO: SCOOTER



AUTOMATIONS WITH STATIC DATA POINTS: B2B 



AUTOMATIONS WITH STATIC DATA POINTS: B2C



LEVEL THREE: SEGWAY



DATA VISUALIZATION: PERSONALIZATION & PRODUCT



DATA VISUALIZATION: TIMELY UPDATES



AUTOMATIONS WITH ENGAGEMENT IN MIND



WHAT ABOUT B2B EMAIL?



LEVEL FOUR: HOVERBOARD



LAYERING DATA FOR HYPER-PERSONALIZATION 



HABITS OF SUCCESSFUL MARKETERS



TEST BEFORE & AFTER HITTING SEND
BEFORE
Pre-deployment testing helps:

● Brand reputation
● Eliminates mistakes
● Increases engagement
● Protects your investment in automation 



TEST BEFORE & AFTER HITTING SEND
AFTER
Beware of vanity metrics.

● Opens are great, but engagement is better.
● Use data for future list segmentation.
● Ensure content is valuable and engaging 
● Optimize based on campaign data



QUESTIONS



THANK YOU



BE ON THE LOOKOUT: SPLAT CHAT EPISODE 2
MARKETING AUTOMATION | GET SET UP FOR SUCCESS
EMAIL ON ACID’S DIRECTOR OF 
MARKETING, MONICA HOYER, SAT DOWN 
WITH JESSICA SCHLACTER, INTUIT, & 
BROOKE BARTOS, WALKER SANDS, TO 
HEAR THEIR INSIGHTS ON MARKETING 
AUTOMATION. 

WATCH ON YOUTUBE OR 
EMAILONACID.COM ON MARCH 29TH! 


